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WEBSITE

TIPS TO CREATING YOUR BEST

ONLINE STORE

Your website is your online store front. Put the best of what you've got here. 

CUSTOMER FOCUSED

Is your website focused on your customer? Make sure you state the benefits to 

him/her and not just on what you do.

USER EXPERIENCE

When I go to your website, does it make me want to stay on the page? Do I want to know 

more? Is it honest, clear, and easy to understand? Does it flow well and is there 

consistency is design and message? 

LONGER PAGES

Using longer pages with good content means visitors will stay on your page longer. Users 

are highly impatient on the web but are happy to scroll. Make your information tight, 

helpful, and correct. Use longer pages to help them more easily get the information they 

need to do business with you.

CALL TO ACTION

When you're visitor has come to your page, do they know what to do next if they're 

interested in your product or service? Make sure to have a call to action. It should be a 

logical step based on what you have on your website. 

TITLE TEXT

Does your title tell the visitor (1) Who you are, (2) What you do, and (3) Why I (the visitor) 

should care? What makes you different? Do I know how you can help me?

TITLE IMAGE

The image in your Title section is super important. It's where visitors get their first

impression online of you and your business. Make sure the image, graphic or video 

is high quality. 

RESPONSIVE  DESIGN

Ensure your visitor is getting their best experience on the web by being responsive. 70 to 

80% of data on the web is viewed from a mobile device. Being responsive means images 

and text will be easier to read on smaller devices.  Google is also giving this priority in SEO.
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